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Office Market Overview
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Current Supply — Office Space
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Makati vs. Bonifacio Global City
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Office Supply Pipeline
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Office Supply Pipeline
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Annual Running Balance
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Office Rental Rates Overview
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Rental Rates Overview
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M akati Prime and Grade A Other Districts Build-To-Lease

Bonifacio Global City
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Office Market Overview
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Call Center Employees vs. Touristivéils

Country Risk:

9

2 >

1 JB

IS #5# 8

0

>+ >

-

>+ =
> >

>+ =

> >

+ >

/

>

8 #§

&

sislo afiesoy guRp
{21 dojoe AopjAop
SUOND8|3 [uonen suddiid

>@

alzesse| oeuepUInbe]y

A Alsqgoy Giegussi
fuadag uooydh |

v Fopug uooydd |
efuroquiez u jues Auadledng
1oy Boly Looyds |

ouInby 0 UoZEIo0) 10 Yiesq

) 8GN0 LN HY

19

JUES JEISG ol O 2a0UL - Al
Buddeupry uog s80

seluenfall NEN-TGLZ

JUBpIoU| BINSUILE 4 BlILEY
BLgquog ssaubuon
fuiquog g epeloln
[epueds 317

LORaAL0D dyH3
Buiguog UoNg)S eng ojege]o

8pIS Py eie Waginos
oAusA
uonee|a Auafiaw 3 jo els

ieac] s puludelses) Buiguiog Aec-a
fuiguiog Aec] s auuses,

ey fi4 o],

[EpLEDS JUBS) Of|8H,

Buiquiog ||ejy Ao UegUaD
[ELILLE] SNT oBAR]

fiulquog SewsuyD UBgUSD)
fuiquog Auadqladng

SRS PRy BILEL)

gUon28|3 [BlaUED) |Iud

Salllaug Ma) 1o aduasald sy U,
AN OOy B

8587 Japun|d [epid ssor

adeos] yedille|s| yeellar
Buquiog podiiy oeas]

ABRUQIND SHYS

YeAIRIE T paousiuss pus panden
Buiquicg efiuroquiez

WELLUING LILEl) pUe 21oels
sad] ¥5ad

50 ¥Sd4

LG

Buddeupry seWje- 200
sUoIa|q [BsaUsD |iud

Al L Buiguiog paZiuodyouss
fuiquiog ewebay NS
Buiguiog ensuo|o
Jusiiyoesdl| dyd3

500

8002

002

9008

002

P00

£00e

<002

oe

000e

JONES LANG
LASALLE LEECHIU

()



Overview

JONES LANG
LASALLE LEECHIU



BPO Site Distribution
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BPO Site Distribution
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BPO Seat Distribution
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BPO Seat Distribution
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BPO Seat Distribution
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Condominium Prices
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Supply of High-End and Mid-End Developments
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Residential Mid-End Developments
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Residential Mid-End Developments
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Real Estate Developers Share
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Residential Sector
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Capital Values vs. Real Estate Loans
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Rental Rates in Metro Manila
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Residential Capital Values
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Investment Yields
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Investment Yields
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Investment Yields
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Investment Opportunity
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Investment Opportunity
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The Next Big Thing



Global Tourism Overview
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Philippine Tourism Overview
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Philippine Tourism Overview
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Top Tourists to the Philippines by Country of Onigi
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Hotel Industry
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Future Supply of Hotel Developments in Metro Manila
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Tourism Opportunity: Entertainment City
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Regional Overview



Office Market Overview
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Office Market Overview

. 7 %-

——E"0% -

?

4?

>

L o+

E"0% -

L o+

1L +>



Residential Overview
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Residential Overview
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Thank you!



